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Approved Code No. 240 

CODE OF FAIR COMPETITION 

FOR THE 

ADYERTISING DISPLAY INSTALLATION TRADE 

As Approved on January 30, 1934 

ORDER 

APPROVING CODE OF FAIR COMPETITION 

FOR THE 

ADVERTISING DISPLAY INSTALLATION TRADE 

An application having been duly made pursuant to and in full 
compliance with the provisions of Title I of the National Industrial 
Recovery Act, approved J une 16, 1933, for approval of a Code of 
Fair Competition for the Advertising Display Installation Trade, 
and hearings having been duly held thereon and the annexed report 
on said Code, containing findings with respect thereto, having been 
made and directed to the P resident: 

NOW, THERE F ORE, on behalf of the President of the United 
States, I , Hugh S. J ohnson, Administrator for I ndustrial Recovery, 
pursuant to authority vested in me by Executive Orders of the 
P resident, including Executive Order No. 6543-A, dated December 
30, 1933, and otherwise; do hereby incorporate by reference said an
nexed report and do find that said Code complies in all respects with 
the pertinent provisions and will promote the policy and purposes of 
said T itle of said Act; and do hereby order that said Code of Fair 
Competition be and it is hereby approved; provided, however, that 
the provisions of Article VIII, Section 2, insofar as they prescribe 
a waiting period between the filing with the Code Authority and the 
effective date of revised price lists or revised terms and conditions of 
sale be and they are hereby stayed pending my further order either 
within a period of 60 days from the effective date of this Code or 
after the completion of a study of open price associations now being 
conducted by the National Recovery Administration. 

HUGH S. JOHNSON, 

Ad1ninistrator for l n<Pustrial, Recovery. 
Approval recommended: 

A. D . WHITESIDE, 
Division Administr(J)tor. 

WASHINGTON, D.O., 
J anuary 30, 1934. 
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THE PRESIDENT' 
The White House. 

INTRODUCTION 

IR: This i the report of the Administrator to the Pre ident on 
the application for, and public hearing on, a Code of Fair Com
petition for the Adverti. ing Di ·play Installation Trade as proposed 
by the J ational Di ·play In. -tallation ASl ociation representative of 
that busine ·s. The Code presented herewith wa revised by the 
Executive Committee of the :National Di play Installation Associa
tion follffwing the public hearing, which was held Tue day, November 
21~1933. 

The hearing wa conducted in vVa8hington on November 21, 1933. 
Every person who reque ted an appearance was freely heard in 
accordance with statutory and regulatory requirements. 

There i one national trade association, namely, the National 
Djsplay In. tallation A. sociation with offices at 1209 Sycamore Street, 
Cincinnati, Ohio. There i. no evident rea. ·on why the truly rep
resentatiYe character of ·aid A: ·ociation should be qne tio11ed. 

DEFIKITION 

AdYerti ing display in -tallation is a small item in national econ
omy, for the erYices rendered by in tallation concerns require the 
employment of but fifteen hundred (1,500) employees and approx
mate $2,500,000 in gros business. The definition embraces no pro
ducti Ye function , in the generally accepted meaning; it is purely 
a service available to anyone ,vho ,,·ishes to have his advertisements 
placed in or on windows of retail tores or in interiors of retail 
store . To supplement the explanation of the service involved, it 
might be stated that these advertising display· are tandard . set 
forms furnished to the installation concerns by national advertisers. 

ECO TOl\IIC AND STATISTICAL MATERIAL 

The .Advertising Di play Installation Trade in 1932 furnished 
employrn.ent to 1 500 employees. In 1929 employees numbered 
2,000. There are approximately 300 concerns in the Trade, the 
num.ber remaining unchanged since 1928. It can be seen that there 
has been noticeably less employees since 1929-in fact, a decrease of 
25%. This service of display installation seems to be a Trade com
prised in the main of " trimmers " who do the actual installing in 
retail tore windows. The Code does not permit anyone under 18 
years of age to be engaged as a" trimmer." 
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603 

RESUME OF THE CODE 

The proponents of the Code have established forty hours in any 
one week or 8 hours in any twenty-four hour period for all employees 
other than trimmers. No trimme.r shall be permitted to work in 
excess of 40 hours or install more than 45 displays in any one week 
averaged over any consecutive 12 weeks' .period. Sufficient latitude 
is thus allowed the employers so that the hours of trimmers can be 
adjusted to meet the irregular demand for service for those on 
whom the 1nembers of the display installation trade are dependent 
for their business. 

Evidence was presented at the public hearing to indicate that 
more stringent regulation of the hours of trimmers would work 
hardship on members of the Trade, as well as on employees. 

A minimum hourly wage of 35 cents is established for all employees 
except trimmers. Trimmers, the majority of w horn arc paid on a 
piece work basis if compensated on an hourly basis, are paid 85 cents 
per hour as a minimum, if on a piece work basis a minimum of 90 
cents per window installation, or 50 cents per interior installatiou. 
There is established for trimmers a minimum daily wage which will 
allow the employee additional protection. 

The administration of the Code closely follows the lines recom
mended by the N .R.A. Legal Di vision. 

The proponents of the Code are arranging_ for the nomination 
and election of the Trade 1nembers of the Code Authority, such 
arrangements to be completed not later than 90 clays after the 
effective date of the Code. In the interim, the regularly constituted 
Board of Directors of the National Display Installation Association 
are serving in this capacity. 

FINDINGS 

The Deputy Administrator in his final report to me on said Code 
having found as herein set forth and on the basis of all the proceed
ings in this matter; 

I find that: 
(a) Said Code is well designed to promote the policies und pur

poses of Title I of the National Industrial R ecovery Act, including 
remoYal of obstructions to the free flow of interstate and foreign 
commerce which tend to diminish the amount thereof and will pro
vide for the general welfare by promoting the organization of 
industry for the purpose of cooperative action among the trade 
groups, by inducing and maintaining united action of labor and man
agement under adequate governmental sanctions and supervision, by 
eliminating unfair competitive practices, by promoting the fullest 
possible utilization of the present productive capacity of industries, 
by avoiding undue restriction of production ( except as may be tem
porarily required) , by increasing the consumption of industrial and 
agricultural products through increasing purchasing power, by re
ducing and relieving unemployment, by improving standards of 
labor, and by otherwise rehabilitating industry. 

(b) Said Trade normally employs not more than 50,000 employees; 
and is not classified by me as a major trade. 
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( c) The Code a approved complies in all respects with the per
tinent provi ion of . ·ai 1 Title of aicl Act, including without limi
tation Sub. ·ection (a) of ection 3, Sub ection (a) of Section 7, and 
Sub ection (b) of ection 10 thereof; and that the applicant associ
ation i ~ a traLle a.· ·o iation trul: repre entative of the afore aid 
Trade· and that ._·aid a ·sociation impo. ·es no inequitable restrictions 
on a.dmi ·sion to membership therein. 

( d) The Code is not designed to and will not permit mon polie or 
monopolistic practice . 

( e) The Code i. not designed to and will not eliminate or oppress 
small enterpri ·e ancl ·will not operate to discriminate against them. 

(f) Tho e engage l in other steps of the economic process have 
not been deprived of the right to oo heard prior to approval of aid 
Code. 

For these reasons, the Code has _been approved. 
Re ·pectfully, · 

JANUARY 30, 1934. 

HUGH s. JOHNSON, 

Administrator. 



CODE OF FAIR COMPETITION 

FOR THE 

ADVERTISING DISPLAY INSTALLATION TRADE 

ARTICLE I-PURPOSE 

To effectuate the policies of Title I of the N atjonal Industria~ 
Recovery Act, the following provisions are established as a Code 
of Fair Competition for the Advertising Display Installation Trade, 
and shall be the standard of fair competition for such Trade and 
shall be binding upon every member thereof. 

ARTICLE II-DEFINITIONS 

The term "Advertising Display Installation Trade" as used herein 
includes the service of installation, for others, of display advertising 
material in or on the windows or interiors of retail stores, and such 
branches or subdi-visions thereof as may from time to time be in
cluded under the provisions of this Code. 

The term "employee" as used herein includes anyone engaged 
in the Trade in any capacity receiving compensation for his service:-,, 
irrespective of the nature or method of payment of such com
pensation. 

The term "trimmer" as used herein includes any employee vvhose 
principal work is the installation of Advertising Display. 

The term "employer" as used herein includes anyone by whom 
any such employee is compensated or employed. 

The term "member of the Trade" includes anyone engaged in 
the Trade as above defined, either as an employer or on his own 
behalf. 

The term "window installation" as used herein includes the 
placing of the advertis 0 r's display material in a wipdow of a store 
in such manner as to make practically a complete window trim, in
cluding the placing of a counter card or small counter display on 
the counter. 

The term " interior installation " as used herein includes the 
placing of the advertiser's display material in the interior of a store 
with decorative treatment, regardless of location. 

The terms "President", "Act", and "Administrator" as used 
herein shall mean respectively the President of the United States 
the National Industrial Recovery Act, and the Administrator of 
Title I of said Act. 

(605) 
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AnTI 'LE III-Hoen 

1. No trimmer shall be permitted to work in exce of forty ( 40) 
hours or to in tall more than forty-five (4:.>) win low installations 
per "·eek ayerao·ed on~r an)' ·onseeufr,·e tweh·e (12) \Yeek in anv 
one (1) year. 

2. No other mployre shall be permitted to work in exce.·s of forty 
(40) hour. in a11y one (1) week or eight ( ) hour in any hYenty
four .(2-1) hour perio 1. 

3. The maximum hours hereinaboYe :et forth ...:hall not apply to 
out ide :ale ·men or employee:· engaged in a managerial or execntiY 
capacity receiving thirty-fin, dollars ( 3t, .00) a wrek 0r more. 

4. No emplo:) ee shall he permitted to work more than ·ix (6) 
day · in any .-even (7) day period. 

AnTICLE IY-,YAGE, 

1. Except a. hereinafter ex.pre sly -tipnlated otherwi e, n em
ployee hall be paid at le ... than the rate of thirty-fiye cents ($0.35) 
per hour. 

2. No trin1mer ompensated on an hourly ba ·is sha ll be paid at le s 
than the rate of eighty-fiye cent ($0.85) per hour. 

3. No trimmer compen ·atecl on a piecework ba.-i ·hall be paid 
at less than the rate of ninety cent (. 0.90) per window installation 
or fifty cent. ($0.50) per interior installation. 

4. No trimmer shall be paid le. s in any twenty-four (24) hour 
period than a "·age equiYalent to that ,Yhich tich trimmer would 
be entitled to receiY for three (3) working hours. 

5. This rticle establi~h .- n minimum rate of pa31 , regardless of 
whether an employee i. · corn pen. ated on a time-rate, piecework, or 
other ba ·is. 

6. No employee whose full time :weekl:v hours for the four ( 4) 
week ended ,Tune 17, 1933. are reduced by the provisions of this 
Co le by hYentv percent (20%) or le~s, shall lrnYe his or her full 
time ,Yeekly earning.· reduced. 

No employee who~e full time \Yeekly h urs are red need by the pro
Yi ion of thi. · Co le, in exce.- of twenty percent (20%), shall have 
his or her said earnings reduced by more than fifty percent ( 50%) 0£ 
the amount calculated by multiplying the reduction in hours in 
exces of twenty percent (20% ) by the hourly rate. 

7. Fe.male em.ployee.- performing . ubstantially the ame work as 
male employees . ·hall receive the ame rates of pay as a male 
e1nployee. 

ARTICLE\ -GENERAL LABOR PROYI IO:XS 

1. No per on under ixteen ( 16) years of age hall be em ployed 
in the Trade nor anyone under eighteen (18) years of age as a tr\m
mer. In any State, an employer shall be deemed to have comphecl 
with this provi ion if he shall have on file a certificate or permit 
duly issued by authority in uch State empowered to issue employ
ment or age certificates or permits, showing that the employee is of 
the required age. 
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2. Emplovees shall have the right to organize and bargain collec
tively throt1gh representatiYe. of ~heir own ch_oo ·ing, and shall be 
free from the interference, restraint, or coercion of employers of 
labor or their agent , in the designation of such rf'pre,entatives or 
in self-organization or in other concerted actfrjties for the purpose 
of collective bargaining or other mutual aid or protection. 

3. No employee and no one seeking employment hall be required 
a a condition of employment to join any company union or to 
refrain from joining, organizing, or a ·sisting a labor organization of 
his own choo ·ing. 

4. Employers sha ll comply with the maximum hours of labor, 
minimum rate of pay, ancl other condition · of employment, ap
proYed or pre cribed by the President. 

5. ,Vithin each State, this Code shall not ·nper. ede any laws of 
such State imposing more stringent requirements on employer regu
lating the age of employee ·, wage hours of work, or health , fire or 
general working condition than under this Code. 

6. Employers shall not reclassify employees or dutie of occupa
tions performed by employees so as to defeat the purposes of the 
Act. 

7. Each employer shall post in conspicuou · places acce ·ible t0 em
ployees full copie. of this Code. 

ARTICLE VI-· ADMINISTRATION 

To further effectuate the policies of the Act, a Code Authority 
is hereby constituted to administer this Code. 

Organization powers, and duties of Code Authority: 
1. The Code Authority hall consist of five ( 5) individuals, or 

such other number as may be approved from time to time by the 
Administrator to be selected as hereinafter set forth, and of such 
additional members, without vote, as the Administrator, in his dis
cretion, may appoint to represent such groups or governmental agen
cies as he may de ignate. 

2. Every member of the Trade who qualifies a provided in Sec
tion 10 of this Article shall be entitled to one (1) vote in the nomi
nation and election of the Trade members of the Code Authority. 
The proponents of this Code shall arrange for such nomination and 
election not later than ninety (90) days after the effective date of 
this Code. In the interim, the regularly constituted Board of Di
rectors of the National Displa_y Installation Association shall exer
cise all the rights, powers, and prerogatives of the Code Authority 
as herein determined. 

3. Each trade or industrial association, directly or indirectly par
ticipating in the selection or activities of the Code Authority shall 
(1) impose no inequitable restrictions on membership , and (2) sub
mit to the Administrator true copies of its Articles of Association, 
By-Laws, regulations, and any amendments when made thereto, to
gether with such other information as to membership organization, 
and activities as the Admini trator may deem nece ary to effectuate 
the purpo es of the Act. 

4. In order that the Code Authority hall at all times be truly 
re pre entati ve of the Trade and in other respect8 comply with the 
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pro,· ,.,ion" of the .Ad. the _ dmini '"' trator may p rovide uch hear
ings a~ he may deem proper; and thereafter if he hall find that 
the Code Authority i not truly repre_entatfre or doe not in other 
re pect comply with the pro,i,.,ion of the Act. ma require an ap
propriate modification in the metho l of uelection of the Code 
.Authorit,. 

5. - .... othing contained in thi ,., ode -:hall con titute the member of 
the Code .Authority partner for any purpo e. ... ... or hall any mem
ber of the Code .Authorit, be liable in any manner to affrone for anv 
act of any other member. officer. agent. or en1ployee of the Code 
Authority. X or hall any member of the Code Authority be liable 
to an,"one :for any action or omi "ion of act under the Code, except 
for hi: own "illful mi fea"ance or nonfea ance. 

6. The Code .Authority may utilize the facilitie '"' of and cooperate 
with any and all trade and labor a ~ociation~ or organization na 
tional. r egional. or loca l. in the .Ad,ertising Di play I n '"' talla tion 
Trade in '"'UCh manner a it deem 1110 t u eful to it work. "ith the 
con ent of ullCh organization . 

- . The Code Authority ma-v coordinate the admini tration of thi 
Code with uch other Code ,., , .if an,. a nm, be related to the Trade 
or any ubdi,i ion thereof and ma·y a~ i_t in promoting joint action 
upon matter of common intere '"'t by e abli~hing a joint Adn ory 
Board to ,,hich one (1) or more of it ,., member~ hall be delegated . 

. The Code Authority may appoint and remo,e and fix the com
pen'"'ation of uch employee , accountant '"' . attorney'-' . and officer a 
it hall deem nece ,.,_ ary or proper for the pnrpo_e of admini '"'tering 
the Code. 

9. The Code .Authorit, hall obtain from member,., of the Trade. 
a oon a ,., the nece'"'_a ry 1:eadjustment "ithin the Trade can be made. 
report ba_ed on period~ of one (1). t"o (2). or four (4) weeks or 
multiple thereof. for 1 ~e of the Code Authority and the _.\.dminis
trator in the adinini tration and enforcement of the Code and for 
the information of the Pre '"' ident. and to give a istance to member" 
of the Trade in improYing method_, or in pre ,.,cribing uniform ystem 
of accounting and repoi-ting. 

10. ::\Iember of the Trade ._,hall be entitled to participate in and 
hare the benefit of the actintie '"' of the Code .Authority. to partici

pate in the election of the member~ thereof and to u c the K.R.A. 
Code In ignia. by a ,.,enting to and complying -n-ith the requirement 
of thi Code and u taining their reasonable ha·re of the expen~e of 
preparation. preuentation. and aclmini tration of thi Code . The 
rea on.able _hare of ~uch e:xpe1Le hall be determined by the ode 
Authority, ubject to re,iew by the .Aclmini trator. on the ba i of 
, olume of bu ine...;_ and or nch other factor a ~ may be deemed 
equitable to be taken into con ideration. · 

11. In addition to the information required to be ubmittecl to the 
Code Authority. there haH b~ furni '"'hed to GoYernment agencie 
... uch tati tical information a~ the Admini trator may deem nece -
... ar,-r for the purpo e recited in ection 3 (a) of the Act. 

12. If the ~.\...tlinini trator '-' hall determine that an-v action of a code 
riuthority or any agency thereof i unfair or unjt-i t or contrary to 
the public intere t, the .Admini_trator ma, require that uch action 
be uspended for a period of not to exceed thirty clay to u:ff ord an 
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opportunity for investigation of the merits of uch action and fur
ther con ideration by such rode authority or agency pending final 
action, which shall be taken only upon approval by the 
Administrator. 

ARTICLE ' II-TRADE PRACTICES , . 

The followino- practices con.-titnte unfair methods of competition 
for members of the Trade an<l are prohibited: 

l. Inaccurate Ad,vertising.-No member of the T1 .. ade ·hall use 
advertising or other representation which is inaccurate in any mate
rial particular or in any way misrepresent any commodity (including 
its use, trade mark, grade, quality quantity, origin size, material, 
content, or preparation) or credit terms values policie services, 
or the nature or form of the business conducted. 

2. Commercial Bribery.-No member of the TraL1e .·hall gfre, per
mit to be given, or directly offer to give, anything of Ya lue for the 
purpose of influencing or rewarding the action of any employee, 
agent, or representative of another in relation to the bu ·iness of the 
employer of such employee, the principal of such agent or the repre
sented party, without the kno\\'ledge of such employer, principal, or 
party. Commercial bribery provisions shall not be construed to pro
hibit free and general distribution of articles commonly used ·for 
adverti ing except so far as such articles are actually used for com
mercial bribery as hereinabove defined. 

3. SeUing Below Cost.-No member of the Trade hall ell any 
commodity or service at a price below cost. However, any member 
may meet .the price competition of anyone whose costs un<ler this 
Code provision are lower. Cost shall be determined in accordance 
with the principles enumerated in any standard cost system formu
lated by the Code Authority with the approval of the Administrator. 

4. Secret R ebate.-N o member of the Trade shall secretly off er or 
make any payment or allowance of a rebate, refund, commission, 
credit, unearned discount, excess allowance, free or extra service, 
whether in the form of money or otherwise, for the purpose of in
fluencing a sale, nor shall a member secretly extend to any customer 
any special ervice or privilege not extended to all customer of the 
~ame class. 

5. Inaccurate Reference to Cornpetit01·s.-No member of the Trade 
shall use advertising or other representation which refers inac
curately jn any material particular to any competitors or their com
modities price , values, credit terms, policies, or services. 

6. Interferences iuith Contractual Relatwns.-No member of the 
Trade shall attempt to induce the breach of an existing contract 
between a competitor and his employee or customer or source of 
supply; nor shall any such member interfere with or obstruct the 
performance of such contractual duties or services. 

7. No member of the Trade shall allow any discount; all work 
shall be billed at least weekly and shall be payable net ten (10) 
days. 

8. o member of the Trade shall make a window in tallation 
which does not bear clearly the exact date of such installation, 1n 
accordance with the reguiation of the Code Authority. 
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9. No member of the Trade shall remove or interfere with an 
installation within seven (7) days of the date shown thereon. 

10. No member of the Trade shall place a poster or in any way 
mar or obstruct the view of an installation within seven (7) days 
of the date shown thereon. 

11. No member of the Trade shall give, permit to be given, or 
offer to give anything of value for the purpose of influencing or 
rewarding the action of any retailer in granting to said member of 
the Trade exclu ive display privileges. 

ARTICLE VIII-OPF.N PRICE AGREEMENT 

1. The Code Authority shall prepare and complete as soon as pos
sible a basic classification of the services of the Trade together with 
a scale of extras and deductions that shall be added to or deducted 
from the base price . This cla ssification may be a.mended from time 
to time by the Code Authority. 

2. This classification of service shall be made available by the 
Code Authority to every member of the Trade. Within thirty {30) 
days thereafter each member of the Trade shall file with the Code 
Authority, or otherwise as it may require, a list showing the mini
mum base prices for all services. Any subsequent change in a price 
list shall be filed as provided herein to become effective not earlier 
than ten (10) days from the date of filing except that the first price 
list so filed shall become effective immediately.1 

3. No member of the Trade shall contra.ct for the sale of or sell 
anv service at less than such current minimum prices and terms as he 
sh;ll have establi hed by filing with the Code Authority as herein
above provided. 

AnTlCLE IX-:Mo mFICATION 

· 1. This Code and all the provisions thereof are expressly made 
subject to the right of the President, in accordance with the provi
sions of subsection (b) of Section 10 of the National Industrial 
Recovery Act, from time to time to cancel or modify any order 
approval,. licen e, rule, or regulation issued under Title I of said 
A ct, and sp ecifically, but without limitation, to the right of the 
President to cancel or modify his approval of this Code or any 
condition imposed by him upon his approval thereof. 

2. This Code, except as to provisions required by the Act, may be 
1nodified on the basis of experience or changes in circumstances, 
such modification to be based upon application to the Administrator 
and such notice and hearing as he shall specify, and to become eff ec
ti ve on approval of the Administrator. 

ARTICLE X-:MoNOPOLIES 

No provision of this Code shall be so applied as to permit monop
olies or monopolistic practices, or to eliminate, oppress, or discrim
inate against small enterprises. 

1 See paragraph 2 of order approving this Code. 
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ARTICLE XI-PRICE IxcREA ES 

~Thereas the policy of the Act to increase real purchasing power 
will be made impo ible of consummation if price of services in
crease as rapidly as wages, it is recognized that price increases should 
be delayed and that when made the same should so far as reason
ably po sible be limited to actual increases in the ·eller s costs. 

ARTICLE XII-EFFECTIVE D A.TE 

This Code shall become effective on the 10th day after date of 
approval by the President. 

Approved Code No. 240 
Registry No. 1702-32 
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